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Business & packaging needs are evolving

® O o

Consumer demands Sustainability Regulatory Digitalisation
requirements
Consumers are demanding more We need to reduce the Regulators are requiring the Omni-channel shopper journey
information than ever about the environmental impact of the disclosure of more information is blurring the lines between
products they are consuming: food supply chain. Waste reduction about products: physical and digital shopping
is a key component, both from food experiences.
e.g. Ingredients, allergens, and packaging. e.g. DPP, DRS, EU wine
nutrition, sustainability, regulations. Proliferation of new codes on
authenticity, accessibility. Improving supply chain visibility pack to meet the demands of
with real time information about consumer engagement, packaging
products is key to unlocking. systems, regulation and POS.
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Ex-Amazon, Ex-Microsoft Software Engineer,
Sustainability PostGrad,
Freelance Sustainability Communicator
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e The Present

e The Opportunity = ?

e The Opportunity = Loyalty
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. The Past

Spread the

Sthaight rom Liatowel,

BIODIVERSITY

Over the last two years, Avonmore has
supported the planting of 100,000 trees
m hedging plants in rural communities.
support our dairy farmers to take care ——
‘;‘:‘“"Wam f:-lvns.
planting of trees and hedgerows
Iots of environmental benefits like;

goodness all #

Iter for wildlife
hogs, birds
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&W”% © Our British wholegrain wheat travels
des,

to the home of Weetabix'

: & We share a passion for

S farming with our farmers.

W We believe homegrown does goed, feels

- good and tastes good, which makes our >
Original Weetabix the nation's x

favourite cereal’. ; \;@
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@Thewhitehag |
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Bolivia - Juana Gonzales:

; : Gluten Free Little Fawn - The
Qw White Hag
Dur Family Pack Breaded Hake Fillets are made Honey, Mixed Varieties

Christmas Gift Boxes!! | 8, 12, 24, vith 100% Irish Hake, responsibly caught in Irish
30 & 36 can packs, with cards

aters and produced in Ireland. Donegal Catch

€12.50

hire a key stakeholder in the Bord lascaigh Mharaj

BIM) backed Fishery Improvement Project (FIP),

The Huge Christmas Gift Box of . . ) ) - Lime, dried apricot, elderflower.
: 'hich focuses on improving the sustainability of
3 Beer - Pre order now

— rish fisheries. We source 100% of our Hake from
= F:o ops and fishing boats who are members of
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Is Not Is Kind of Is Definitely
e Point of sale conversion e Compliance and instructional |  Brand Loyalty - emails,
e Customer feedback & insights| info - recycling, repairs, followers, engagement,
setup, use subscriptions

X

e Back up claims on packaging

The Opportunity = ?



Brand engagement - competitions, recipes, etc.
Product storytelling

Sustainability, transparency, traceability

Emails signups, social followers

Drive traffic to shop, offers, subscriptions, other
products, where to buy, etc.

Without this strategy, these customers
would have remained single-transaction
buyers, possibly never engaging with
Zeepy again

The Opportunity = Loyalty - Dave Law
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Not Great Great with a big effort Great
 Website home page e« Campaigns - competition, e Brand / Product linktree
e Sustainability page special offer, sustainability, e Product story page (can be e-
e Straight to email sign up, spotify playlist, etc. commerce page)
socials, subscriptions, etc. e Product story page + linktree

e Product story page + linktree

+ campaign CTA

The Opportunity = Loyalty = ?



e Your ad no longer looks like an ad!

e Great CTA's e ©
—F Nimble Chopped

e Customers want to feel good post-purchase o1 I

{9

7 Digital Product Passport
© Rotterdam, The Netherlands

(] B a C k u p C I a i m S O n p a C ka g i n g Sn::-vvw.fnlg.:I eeds of Change, Harvesting Sustainability

e Natural line to buy more, cross sell, subscriptions

How it's Made Meet the Team

e Natural line to compliance and instructional info

Organic Farming
Verified by the EU Organic Council

Carbon Footprint Measured
Evidenced with Normative

Digital product storytelling greatly elevated the

perceived value of our offering and was a big hit Journey  Footprint  Recipe  Nutrition
with new business clients and their end customers 49
- Karol Keane e 75 gl
i 4. %
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The Opportunity = Loyalty = Transparency
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Not Great Great
e Anything that looks like an ad e Start with product storytelling (what they’re here for)
e Weak CTA e Videos > images > text
« Manual linktrees o Keep everything on the same page
e Talking about sustainability  As much transparency / sustainability info as possible
without backing it up and as evidenced as possible

e« Compliance and other info but keep it out of the way
e Pick one customer action and make it front and centre

The Opportunity = Loyalty = Transparency = ?



Demo Time

The Opportunity = Loyalty = Transparency = Greenpage



Greenpage
Thanks for Listening

& join the transparency revolution L



Q&A
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